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PUSH NOTIFICATIONS: 
A BRIEF HISTORY

The modern day concept of ‘push notifications’ 
started with Blackberry - who used the technology 
to alert users of new emails back in 2003.

Push notifications became widely adopted when 
Apple launched their push notification service in 
2009, and Android did the same in 2010.



PUSH NOTIFICATIONS

RICH PUSH

BEST PRACTICE #1



PUSH 
NOTIFICATIONS 
TODAY: RICH PUSH

With the launch of iOS 10 in Fall of 2016, 
rich push notifications went mainstream. 

Rich Push (n.): A push notification that 
includes media such as an image, video, gif 



STATE OF RICH PUSH 
NOTIFICATIONS: THE NUMBERS

Localytics Data Team

30% In engagement over standard 
push notifications

8x Increase in usage (Nov-March)

http://info.localytics.com/blog/heres-why-you-need-to-start-using-rich-push-today


OPTIMAL LENGTH OF YOUR PUSH

BEST PRACTICE #2
PUSH NOTIFICATIONS



Short & sweet: users are 
inundated with messages to 
their homescreen. A short yet 
succinct message can be 
enough to catch their eye and 
intrigue them to opt-in. 

Longer push notifications 
abbreviated by ellipsis (...) 
intrigues users to expand and 
review the entire message. 
News apps commonly use 
this method. 

HOW PUSH 
NOTIFICATION 
LENGTHS 
IMPACT OPEN 
RATES



While short and sweet is 
the rule of thumb when it 
comes to push, there are 
some exceptions. News 
apps have the opportunity 
to provide further detail 
about an interesting story. 
Rich push notifications 
allow users to expand 
directly in the homescreen 
to view more and even take 
action. 

40+ words1-10 words

Domino’s sent users this short, compelling 
push notification prior to Game Of Throne’s 

season 7 kickoff. This is a perfect example of 
knowing your audience and hitting them with 

the right message at the right time. Bonus 
points for the emoji usage. 

PUSH 
NOTIFICATIONS 
OPEN RATE: 
VISUALIZED



OPEN RATE BY SEND TIME

BEST PRACTICE #3
PUSH NOTIFICATIONS



Early afternoon and late evening 
are the most ideal times to send 
push notifications, equating to the 
highest open rate. 

HOW TIME IMPACTS PUSH NOTIFICATION 
OPEN RATES



While the ‘time to send’ data is a great place to start, app marketers 
must look at their own data to understand the best time to send 
pushes. Consider the following questions:

● Does a certain time of day make sense to reach out to users? 

● What time of day are users engaging most with your app?

● Are you segmenting by timezone to avoid 3am push mishaps?

PUSH NOTIFICATION TIME OF DAY: 
IT VARIES



BEST WORDS TO USE

BEST PRACTICE #4
PUSH NOTIFICATIONS



BEST WORDS TO USE TO BOOST PUSH 
NOTIFICATION OPEN RATES

Push notifications with words 
that create a sense of urgency 
and/or exclusivity see the 
highest open rates. 



GILT’s 
straightforward 
push provides all 
the info 
necessary for 
users to want to 
swipe through.

ULTA’s push 
does a great 
job at creating 
a sense of 
urgency. 

NETFLIX’s 
push aims to 
intrigue users 
with a sense of 
exclusivity.  

HOW CERTAIN WORDS IMPACT PUSH OPEN RATES



PERSONALIZATION

BEST PRACTICE #5
PUSH NOTIFICATIONS



Personalized push notifications 
use profile information to include 
relevant information specific to 
the end user. When used 
effectively, mobile marketers have 
seen close to a 50% lift in open 
rates.  

PERSONALIZED PUSH NOTIFICATIONS PAY 
OFF



Yelp’s push 
notification serves 
as a 1-2 
personalized punch 
by including the 
user’s name and 
using their location 
for the context. 

Netflix serves up 
not only the user’s 
name, but also a 
personalized 
recommendation 
based on their 
viewing history

Timehop pulls in 
your relevant 
history and even 
your friends’ 
names as an 
enticing way to 
get you to 
click-through. 

EXAMPLES OF PERSONALIZED PUSH NOTIFICATIONS



TO CRAFTING
THE 5 KEY ELEMENTS 

THE PERFECT PUSH 



Knowing the 
right time of 
day to reach 

out

Use of 
compelling, 
actionable 

words

Keep the 
message short 

& sweet 

Take advantage 
of rich media: 

images, videos, 
or gifs

Tap into profile 
and behavior 

insights to 
personalize the 
message to the 

end user

ELEMENTS OF THE PERFECT PUSH:



ON-DEMAND WEBINAR AN EVEN BETTER RECIPE FOR PERFECT PUSH 
NOTIFICATIONS EBOOK

LOCALYTICS.COM/BLOG

MORE ON PUSH
LOOKING FOR

NOTIFICATIONS?

https://vimeo.com/164609448
http://pages.localytics.com/webinar-dos-donts-of-stellar-push-and-in-app-marketing-campaigns.html
http://pages.localytics.com/an-even-better-recipe-for-perfect-push-notifications.html
http://pages.localytics.com/an-even-better-recipe-for-perfect-push-notifications.html
http://pages.localytics.com/an-even-better-recipe-for-perfect-push-notifications.html
http://info.localytics.com/blog/how-app-marketers-suffer-from-sdk-fatigue-and-what-you-can-do-to-stop-it
http://info.localytics.com/blog/how-app-marketers-suffer-from-sdk-fatigue-and-what-you-can-do-to-stop-it



